
Malaysia – Payments landscape 
 
Malaysia has 47 non-bank e-money issuers, and the e-money transaction value hit MYR29 
million in 2020. 
 
Bank Negara Malaysia has been actively assessing the potential value proposition of a CBDC 
though they do not have any immediate plans to issue one. 
 
E-Wallet players: 
Touch N Go owned by Ant Group and CIMB 
Boost  Axiata Digital and Great eastern Life 
GrabPay Grab 
M  Maybank 
Bigpay  Bigpay & AirAsia 
 
 
Banking Licences 
BNM may issue up to 5 digital banking licences in Q1 2022. Submission deadline 30th June 
2021. Over 40 parties have expressed an interest or made a submission.  
 
Applicants must have a physical presence in the country 
 
Mobile penetration – 78% 2020 
2020 – 2024 CAGR – 14% e-com and 6% POS 
2020 MOBILE/DIGITAL WALLET SPEND – 14% e-com and 13% m-com 
2020 sales – 5% e-com and 59% m-com 
 
Consumers are increasingly using digital channels to make payments and migrating away 
from cash. Even when shopping in-store, more consumers began to check out with a mobile 
or digital wallet to take advantage of the contactless nature. 
To support this rapid adoption, the government has offered a preloaded amount of RMB50 
when customers sign up to a specific mobile/digital wallet. 
 

 
 

https://www.bnm.gov.my/non-bank-e-money-issuers


 

 
 

 
 
Alipay entered the Malysian market in 2019 and is the first foreign scheme to be allowed to 
do so. Malaysia allowed this entry of the first foreign m-payment company because it would 
allow Chinese tourists spending while they are visiting Malaysia. 
 
Like Indonesia, Malaysia is in the midst of accelerated ecommerce growth, driven largely 
by mobile. 
Yet there are some significant differences between the two markets. Malaysian shoppers 
are comparatively open to cross-border shopping, with 40% of online transactions cross-
border, and among Southeast Asian markets Malaysians are second only to Singapore in 
terms of credit card penetration and usage. 
The growing use of mobile devices may herald an acceleration in ecommerce growth in the 
near term future, as mobile payments can be made from a mobile account instead of a bank 
account, which is particularly interesting considering that up to a third of the population 
does not have a bank account. 
Although credit card usage is somewhat higher in Malaysia than in most Southeast Asian 
markets, cash and online bank transfers are still considered preferable by most shoppers in 
the market. 
Online bank transfer is the primary method of payment for ecommerce, accounting for 50% 
of online purchases. This payment method is offered by many Malaysian banks, including 

https://www.adyen.com/knowledge-hub/guides/optimize-your-mobile-payments


Maybank2U, CIMB Clicks, Hong Leong Connect, RHB Now, Af n Online, AmOnline, PBe and 
Bank Islam. 
 
Cash-based payments 
A popular method of paying for online goods and services is through convenience store 
chains such as 7-Eleven, or at petrol stations supporting ePay for bill payments. 
 
Inside tips 
Malaysia has strong financial regulatory controls. Due to this, the Malaysian Ringgit is a non-
tradable currency, which cannot be settled outside the country. 
However, processing cross-border payments through an international acquirer does not 
trigger any International Issuing fee for the shopper. 
This means merchants who take this approach are not impacted when processing Malaysian 
Ringgit cross border. 
Finally, it is worth noting that in order to help clamp down on online fraud, local acquirers 
mandate 3D Secure as an additional layer of authentication of the customer. 
 
 
 
 


